Checklist for communicating environmental actions
	Action 
	Progress

	Internal  
	 

	Read and share this document with our communications and/or marketing team, and other staff who may find it useful. 
	 

	Embed sustainability in our communication plans and agenda. 
	 

	Integrate our understanding of greenwashing and artwashing into our sustainability communications.  
	 

	Read more about ethical sponsorship in the arts and culture sector on our Mighty Networks and share with our organisation. 
	 

	Write an ethical sponsorship policy, if that’s appropriate for our organisation. 
	 

	External 
	 

	Create a dedicated sustainability page on our website. 
	 

	Add a link to the sustainability page to our home page and make sure it is clearly visible/easy to find. 
	 

	Publicise a statement of our organisation’s environmental commitments and plan. 
	 

	Explain what we mean by the sustainability concepts we use (eg what sustainability means for us and our approach to it). 
	 

	Support our sustainability claims with evidence and share the full evidence publicly using clear and specific language. 
	 

	Publicise our decision-making process for sponsors or other contributors. 
	 

	Create a space for asking questions and providing feedback from our audience and stakeholders, so that we can work towards sustainability together. 
	 

	Share case studies about our sustainability work including challenges/learning opportunities. 
	 

	Outline sustainability as a theme in our programming and make sure it is clear and easy to find. 
	 

	Embed sustainability policies in our contracts with all stakeholders (artists, venues, partners etc).  
	 

	Collaborate with local businesses or communities on sustainability. 
	 



